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» Executive
Summary

The International Pediatric Association (IPA) Congress
2027, to be held in Kigali, Rwanda, is a premier global
convening of pediatricians, child health professionals,
policymakers, researchers, civil society organizations,
development partners, and industry leaders commit-
ted to advancing mother, child and adolescent health
worldwide.

The Congress provides a unique platform for knowl-
edge exchange, policy dialogue, innovation show-
case, and cross-sector collaboration. Sponsorship of
IPA Congress 2027 offers partners high-value visibility,
direct engagement with decision-makers, and align-
ment with a globally respected pediatric and child-
health agenda.

This Sponsorship Prospectus outlines tailored part-
nership opportunities for corporates, development
partners, foundations, NGOs, and civil society organi-
zations, designed to deliver measurable value while
supporting the success and sustainability of the Con-
gress.

> About
the IPA
Congress

The International Pediatric Association Congress is one
of the world’'s most influential pediatric forums, con-
vening experts and institutions working across clinical
care, public health, policy, research, and child rights.

The 2027 Congress in Kigali marks a significant mo-
ment for global pediatrics, strengthening engagement
between global, regional, and national stakeholders
and spotlighting Africa’s leadership and innovation in
child and adolescent health.

Congress Objectives

© Advance global dialogue on pediatric and ado-
lescent health priorities

© Share scientific evidence, innovations, and best
practices

© Strengthen collaboration between govern-
ments, academia, CSOs, and the private sector

© Influence policy and investment decisions that
impact child health outcomes




Congress Themes

Children’s Right to Health and Universal Access

Preventive Care and Early Life Interventions on
maternal neonatal child & adolescent health

Continuing Medical Education, Research, and
Innovation in Pediatrics

Physical Activity, Nutrition, and Food Safety

Mental Health Awareness and Psychosocial
Well-being

Education on Children’s Rights and Life Skills

Family, Community Engagement, and Cultural
Sensitivity

Advocacy, Policy Reform, and Data-Driven Deci-
sion-Making

Climate Change, Nature, and Child Develop-
ment

Children Affected by Conflict, Displacement, and
Disasters

Ethical Research and Protection of Children’s
Rights

Protection fromm Harmful Commmercial Influences

/

Audience
" Profile

The Congress

attracts decision-
makers, influencers,
and implementers
with direct impact

on health systems,
funding priorities, and
clinical practice.

!

Sponsors will engage with a high-level, multidisciplinary
audience including:

© Pediatricians and child health specialists

© Senior government officials and policymakers

© Clobal and regional health organizations
© Academic and research institutions
© Civil society and professional associations

© Development partners and foundations

© Pharmaceutical, medical device, and health

technology companies




> Why
Sponsor IPA

Cong ress © Premium Brand Visibility & Recognition
2027 ¢ © Thought Leadership & Program Influence

© Prime Exhibition Presence

[Sponsorship provides partners with:

© Direct Delegate Access & Networking Privileges
© Enhanced On-site Engagement Opportunities

© Hospitality & Delegate Experience Access

For development and civil society partners, sponsorship
also supports:

/

© Advocacy and policy influence

o . . .
O Knowledge dissemination

© Partnership building across sectors

>»Sponsorship Packages




= PLATINUM SPONSOR

USD 50,000

© Priority selection of high-impact locations for signage and branding
within their booth

© Permission to include organization flyers in the delegate kit

éﬁ)@ ‘ Speaking & Program Involvement

O A dedicated 45-minute sponsored symposium

@ ‘ Exhibition Presence

O A9m x3m (27 sgm) premium exhibition booth located in a high-traffic
zone, with first choice of placement before general allocations.

© Permission to distribute branded materials or host small interactive ac-
tivities at the booth.

% ‘ Delegate Access & Networking

© 40 complimentary delegate registrations for the congress.

© Access to free coffee breaks and lunches at the catering areas



:6OLD SPONSOR

USD 30,000

© Preferential priority (after Platinum) in selecting signage and brandingloca-
tions within their booth

© Permission to include organization flyers in the delegate kit

‘ Program Involvement

O A dedicated 30-minute sponsored symposium

@ ‘ Exhibition Presence

O Ao6m x3m (18 sgm) exhibition booth in a highly visible location (priorityselec-
tion after Platinum sponsors).

© Permission to distribute branded materials or host small interactiveactivities
at the booth.

% ‘ Delegate Access & Networking

© 25complimentary registrations for the congress.

© Access to free coffee breaks and lunches at the catering areas
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=SILVER SPONSOR

USD 20,000

© Priority selection of branding and signage locations after Platinum and
Gold sponsors in their booth

© Permission to include organization flyers in the delegate kit

= ‘ Program Involvement

O A dedicated 20-minute sponsored symposium

@ ‘ Exhibition Presence

O A3m x 3m (9 sgm) exhibition booth with good visibility within the ex-
hibition area (selection after Gold sponsors).

© Permission to distribute promotional materials or small branded give
aways at the booth.

% ‘ Delegate Access & Networking

© 10 complimentary registrations for the congress.



=BRONZE STAR SPONSOR

USD 10,000

© Permission to include organization flyers in the delegate kit

‘ Program Involvement

O A dedicated 20-minute sponsored symposium featured in the scientif-
ic program.

© Permission to include organization flyers in the delegate kit

@ ‘ Exhibition Presence

O A 3m x 3m (9 sgm) standard exhibition booth within the exhibition
area.

© Permission to distribute branded materials at the booth.

% ‘ Delegate Access & Networking

© 5 complimentary congress registrations for sponsor delegates.



= BRONZE SPONSOR

USD 5,000

@) Visibility

© Permission to include organization flyers in the delegate kit

él Exhibition Presence

O A3m xIm (3sgm) standard exhibition booth within the exhibition area.

© Permission to distribute branded materials at the booth.

% Delegate Access & Networking

© Tcomplimentary congress registrations for sponsor delegates.

= GHROME SPONSOR

USD 2,000

© Permission to include organization flyers in the delegate kit

@ ‘ Exhibition Presence

O A3m xIm (3sgm) standard exhibition booth within the exhibition area.

© Permission to distribute branded materials at the booth.



Benefit

Program Involve-

ment

Exhibition Booth

Complimentary
Registrations

Networking Ac-
cess

Platinum
($50,000)

45-minute dedi-
cated sponsored
symposium

»» Comparison Table

Gold
($30,000)

30-minute dedi-
cated sponsored
symposium

Silver
($20,000)

25-minute dedi-
cated sponsored
symposium

Star Bronze
($10,000)

20-minute dedi-
cated sponsored
symposium

Bronze
($5,000)

Chrome
($2000)

9m x3m (27
sgm) premium
booth — first
choice location

6mx3m (18
sgm) high-visibil-
ity booth (priority
after Platinum)

3Imx3m (9sgm)
booth with good
visibility

3mx3m(9sgm)
standard booth

3m x Tm (3sgm)
panel

3m x Tm (3sgm)
panel

40 full congress
registrations

25 full congress
registrations

10 full congress
registrations

5 full congress
registrations

1full congress
registration

Free coffee breaks
& lunches

Free coffee breaks
& lunches




Civil Society Organization (CSO)/ Non- Govern-

[ ] [ ]
>
speCIallzed mental Organization (NGO) Sponsorship

[ ]
Sponsorship | | |
. ® Tailored options designed to support advocacy,
oppOrtunltleS knowledge-sharing, and community engage-

ment aligned with child health priorities.

At 5000 USD
O A panel of 3sgm at the exhibition area
@ © Side event of 30 minutes in the scientific pro-
gram
© 2 free congress registrations
At 2000 USD
O A panel of 3sgm at the exhibition area
[

© One oral presentation of 10 minutes in the scien-
tific program

© 1free congress registration

\

» In-Kind
Sponsorship

[Opportunities to contribute services or products such as:

%

© Medical Services
¢ © Provision of badges & lanyards
O Air tickets
© Transport services
© Food & Beverage provision
© Provision of Delegate kit bags
© Provision of delegate Congress T-shirts or Caps

© Welcome reception

- /




Benefits Include:

© Authorization to include the organization’s promotional flyers in theofficial

delegate Kit.

© Authorization to display the organization’s logo on any in-kindproducts or

services provided.

© Inclusion of the organization’s logo on the official Sponsors’ PhotoWall.

» Exhibition
Opportunities

The exhibition area serves as a central engage-
ment hub for sponsors and delegates.

27 Sgqm Booth - 30,000 USD

© 3X9 Shell Scheme Booth

© Basic Lighting and Power Supply
© 6 chairs

© 3 Tables

© 3 Trash cans

© 3 Brochure racks

© Seamless branding

18 Sqm Booth - 20,000 USD

© 3X6 Shell Scheme Booth

© Basic Lighting and Power Supply
© 4 chairs

© 2 Tables

© 2 Trash cans

© 2 Brochure racks

© Seamless branding

9 Sqm Booth - 5,000 USD

© 3x3 Shell Scheme Booth

© Basic Lighting and power supply
© 2 Chairs

O 1table

© Trash can

© Brochure Rack

© Seamless branding

3 Sgm Booth - 2,000 USD

© 3X1Shell Scheme Booth

© Basic Lighting and Power Supply
© 2 chairs

© 1Table

© 1Trash can

© 1 Brochure rack

© Seamless branding




Benefits Include:

© High foot traffic exposure
© Direct interaction with delegates

© Opportunity to showcase products, services, and innovations

> Flash Sponsor.s may host focu;ed .symposia within
o the exhibition area to highlight innovations,
Sym p05|a research findings, or thematic priorities (sub-

ject to Congress guidelines and approval).

Flash Symposium Type Capacity Fee (USD) Additional Benefits
30-minute session Max 30 attendees 2,000
30-minute session + package Max 30 attendees 5,000 Includes 5 free registra-

tions

» Sponsor
Recognition

& value © Formal acknowledgment in Congress commu-
Assurance = nicstors

© Recognition during the Congress program

[AII sponsors will receive:

© Post-Congress visibility in reports and summa-
ries

Sponsorship activation will comply with ethical
standards and Congress policies, ensuring transpar-
ency, credibility, and alignment with public health
principles.




[ ]
| 4
Pa rtnerSh I p [Sponsors will be supported by a dedicated Congress\
partnerships team to ensure:
Management J

© Clear onboarding and agreement process-
es

© Timely delivery of sponsorship benefits

© Consistent communication before, during,
and after the Congress

2027 are invited to:

| 4
NeXt Steps [Organizations interested in sponsoring IPA Congress\

i

© Select a sponsorship tier or customized
partnership option

© Engage with the Congress Secretariat to
confirm availability

© Finalize sponsorship agreements and acti-
vation plans

We look forward to partnering with organiza-
tions committed to advancing child and ado-
lescent health globally.

N %
> ContraCtuaI All sponsorship engagements are governed by a
formal sponsorship agreement executed between
Fra mework the parties. The agreement defines the scope of

sponsorship rights, deliverables, timelines, and
compliance obligations. Contract effectiveness is
subject to receipt of the initial down payment.




instalments aligned with the event delivery cycle:

MILESTONES <

© 10% — Upon execution of the sponsorship
o agreement (down payment)

:. PAYMENT [Sponsorship consideration is payable in structured

© 30% — Six (6) months prior to the event
© 40% — Three (3) months prior to the event
© 20% — Twenty (20) days prior to the event

Timely settlement of instalments is a condition
precedent for the phased implementation of
sponsorship benefits and brand activations.

¢s ACCOUNT STRUCTURE & TAX COMPLIANCE

To ensure full compliance with applicable fiscal and regulatory requirements, sponsorship
payments are administered according to sponsor classification:

© Local Sponsorships (Rwanda-based entities):

Payments are received through a Rwanda-based account, administered in accor-
dance with Rwanda Revenue Authority (RRA) regulations, including applicable tax
treatment as required by law.

© International Sponsorships:

Payments are received through a U.S.-based account under international partnership
arrangements, in line with cross-border contractual and financial structuring.

Banking details are issued only upon contract execution and formal invoicing, ensuring
accuracy, regulatory compliance, and financial security.

Send your inquiries to 32nd IPA Congress 2027
»Contact for your inq g

- Organizing Committee via email. Follow the 2

Sponsorship & stersbelow
Pa rtnerShips 1. Enter the Email Subject as: 32nd IPA Congress

2027 | Sponsorship Partnership — [Organization
Name]

. To Email Adress: partnerships@ipacongress.org




